I. (A) Information about the institution

1.1 Name and address

Poznan University College of Business and Foreign Languages
Poznanska Wyzsza Szkota Biznesu i Jezykéw Obcych (PWSBIJO)

Ul. Niedziatkowskiego 18, 61-579 Poznan, Polska (Poland)
Phone/fax: +48 61 833-14-33

E-mail: pwsbijo@pwsbijo.pl
Web site: www.pwsbijo.pl
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Rector: Prof. Edmund Kurtys
Vice Rectors:
1o Academic authorities 1. Ph.D. Katarzyna Czainska — Education and Science
. 2. Ph.D. Piotr Odrakiewicz — International Cooperation

Chancellor: M.A. Tomasz Sworowski

General description
1.3 of the institution

Poznan University College of Business and Foreign Languages is registered
as a private vocational university college by the Ministry of National
Education and Sport under the number 82. The university college was
founded on the basis of a Ministry of National Education and Sport decision
on 3 October 2001. The university college educates students towards the
bachelor's degree, in full-time and part-time (weekend) studies, in the
faculty of management in business.

As of the academic year 2007/2008, 1212 students are enrolled. The
number of students is increasing each year and in recent years the
progress has been as follows:

Academic year First year Number of students
admission
2001/2002 43 43
2002/2003 133 156
2003/2004 239 407
2004/2005 356 717
2005/2006 381 922
2006/2007 442 1088
2007/2008 485 1212




The following employees are employed at the university college:

e Academic teachers employed full-time - 18 persons,

e Academic teachers employed part-time - 30 persons,

e Administrative employees employed full-time - 10 persons

The total number of employees at the university college is 58 persons.

1.4

Academic calendar

The academic year starts on 1 October each year and lasts until 30
September of the following year (with holiday breaks, such as national
holidays, winter and summer holidays).

The academic year is not divided into semesters. Studies are completed in a
single continuous session.

1.5

List of degree
programmes offered

The university college offers a 3-year bachelor's studies in the Faculty of
Management in Business in the following specializations:

e Logistics in a Company,

IT in Business,

Accounting in Business,

Psychology of Management,

Human Resources Management,

Management in Business — Studies in English.

Students may choose between two modes of studying: full-time and part-
time (weekend).

1.6

Admissions /
registration
procedures

Recruitment to the Faculty of Management in Business (studies in both
languages Polish and English) is conducted for two modes os study: full-
time and part-time (weekend).

Conditions required for admission to the university college:

1. Applicants having the new Polish high school graduation diploma are
admitted on the basis of submitted documents in competition for limited
positions for each academic year.

2 Applicants having the old Polish high school graduation diploma are
admitted on the basis of an interview, which aims to:

e identify the individual potential and motivation of the candidate and the
candidate’s expectations towards the university college;

e evaluate the candidate's general knowledge of the faculty and chosen
specialization.

3. Applicants for the Management in Business — Studies in English
specialization must take a written English test.

4. Applicants must fill out a personal questionnaire and sign an educational

contract.

5. Applicants can pay the registration fee in cash or send the funds to a
bank account of the Poznan University College of Business and Foreign
Languages. The registration fee is 200 zi.

Dates of recruitment: 01.06 — 30.09 each year

1.7

Main university
regulations

e Academic regulations (available in the Dean’s Office and on the
webpage of the university college).

e University college statutes.

¢ University college senate’s resolutions.

e Rector and Chancellor decrees.

1.8

ECTS institutional
coordinator

Mgr Marian Glinka

Ul. Niedzialkowskiego 18
61-579 Poznan

Tel./fax: +48 833-14-33
E-mail: m.glinka@pwsbijo.pl




I. (B) Programme of studies in the academic year 2008/2009

Number of hours of courses

Full-time . . Part-time
(studies in | Full-time (studies| oo ond)
Course title Polish) in English) studies
First year
English (Introductory) 60 40
English (Advanced) 60 60 40
Polish as a Foreign Language 60
Psychology 30 30 30
Research Methodology 16 16 16
Library Orientation 4 4 4
Workplace Safety 4 4 4
Physical Education 60 60
Microeconomics 45 45 45
Mathematics 45 45 45
Information Technology 30 30 30
Fundamentals of Management 60 60 60
Marketing 30 30
Marketing Research 30 30
Finance 30 30 30
Logistics Management 30 30
Introduction to Law 30 30 30
Labor Law 30
Realities of Life in Poland 30
Art of Self-Presentation and
Elocution 30 30
Interpersonal Communication 30 30
European Law 30 30 30
Ethics in Business 30 30 18
Second year
English 60 60 40
Polish 60
Marketing 30
Marketing Research 30
Descriptive Statistics 45 45 45
Science of Organizations 45 45 45
Intellectual Property 10 10 10
Information Technology in
Management 30 30
Human Resource Management 30 30 30
Financial Accountancy 45 45 45
Enterpreneurship 30 30
Marketing Strategies 30 30
Marketing Communication 30 30
Controlling 30 30
Business Negotiation 30 30 18
Company Management 30 30 18
Business English Language 30 30 18
Business German Language 30 18
Business Russian Language 30 18
Bachelor Proseminar 15 15 15
Specialization: LOGISTICS IN A COMPANY
Logistics Management 18




Organization and Economics of

Transport 60 24
Warehouse and Stock Management 60 24
Operational Research in Logistics 60 24
Delivery and Production Logistics 60

Specialization: ACCOUNTING IN BUSINESS

Economic Analysis 24
Accountancy and Financial Balance 24
Management Accounting 24
Specialization: INFORMATION TECHNOLOGY IN BUSINESS

Algorithms and Data Structures 60 24
Operational Systems 60 24
Computer Networks 60 24
Databases 60

Specialization: PSYCHOLOGY OF BUSINESS MANAGEMENT

Ergonomics and Human Factor of

Work 60 24
Organizing Your Work 60

Public Relations 60 24
Psychology of Management 60 24
Specialization: HUMAN RESOURCE MANAGEMENT

Sociology and Sociotechniques 24
Organizing Work of Personnel 24
Specialization: MANAGEMENT IN BUSINESS

History of Economic Thought 60

Modern World History 60

Global Thinking 60

Psychology of Management 60

Multimedia 60

International Logistics and Trade 60

Third year

English 40
German 40
Polish 60

Strategic Management 45 45 45
Production Management 30 30 30
Marketing of Trade and Services 30 30 30
Company Finance Management 30 30 30
Marketing Management and

Planning 45 45 45
Organizational Behavior 30 30 30
Personnel Management 30 30 30
Business English Language 30 30 30
Business Russian Language 30 30
Business German Language 30 30
Controlling 60 60 18
Negotiation 60 60 18
Work Standardization 30

Enterpreneurship 60 60 18
Project Management 60 60

Bachelor Seminar 45 45 45
Specialization: LOGISTICS IN A COMPANY

Organization and Economics of

Transport 60 24
Facility Management 60 24




Logistics of Distribution 60 24
Automated Identification of Goods 60

Technical Foreign Language 60

Specialization: ACCOUNTING IN BUSINESS

Financial Audit 24
Technical Budget Accountancy 24
Technical Tax Accountancy 24
Specialization: INFORMATION TECHNOLOGY IN BUSINESS

Algorithms and Data Structures 60 24
Multimedia and Computer Graphics 60

IT Management Support Systems 24
Internet Technologies 60 24
Languages of Programming 60

Programming Laboratory 60

Specialization: PSYCHOLOGY OF BUSINESS MANAGEMENT

Psychology of Consumer Behavior 60 24
Interpersonal Communication 60 24
Advanced Personnel Management 60 24
Career Development and Personal

Growth Management 60 24
Advanced Organizational Behavior 60

Specialization: HUMAN RESOURCE MANAGEMENT

Group and Teamwork 60 24
Personnel Marketing 60 24
Specialization: MANAGEMENT IN BUSINESS

International Trade Agreements 60

International Relations 60

International Finance 60

Legal Aspects of International

Management 60

Intercultural Negotiation and

Teamwork 60

Programming 60

Psychology of Consumer Behavior 60




II. (A) Information on the programme of studies - general description

I1.A.

1 Qualifications
awarded

Students receive a bachelor's degree in Management in Business.

Studies are realized in full-time, part-time (weekend) and in individual
mode. The programme of studies focuses on general introductory courses,
consistent with educational standards of the first degree studies in the
faculty of management, which qualifies a student for applying for further
education in the second degree studies. The facultative courses (that is,
content related to the faculty) are obligatory. The specialization courses
are obligatory, but chosen individually by the student from a list of
specialization courses. Additionally, students are required to take elective
courses.

The specialization INFORMATION TECHNOLOGY IN BUSINESS prepares
the graduate for the advanced use of computer and related devices in
Windows and Linux operational systems, particularly to:

- work with IT systems that use the Internet,

- administer local networks,

- program,

- create databases,

- update hardware and software,

- use multimedia systems,

- conceptualize IT systems,

- use software supporting management.

The specialization LOGISTICS IN A COMPANY prepares the graduate to
occupy managerial and specialist posts in shipping, trade and
manufacturing companies, particularly to:

- function in all logistics categories,

- work in distribution, production and logistics services,

- manage stock and warehouses,

- coordinate and standardize customer service processes,

- manage transport,

- organize distribution,

- work with automated goods identification systems,
use IT systems in logistics.

The specialization ACCOUNTING IN BUSINESS prepares the graduate
to:

keep managerial accounting,

budget,

analyze the financial situation of a company,
- prepare credit applications,

cooperate with international financial centers,
define financial risk,

analyze the profitability of investments,

- account taxes in a company,

work with IT systems in accounting.

The specialization PSYCHOLOGY OF BUSINESS MANAGEMENT prepares
the graduate to:

- use situational leadership,

- negotiate and cooperate with the individual client,

- work on recruitment and evaluation teams,

- interpret behaviors,

- analyze the effectiveness of motivational systems,

- ensure individual care and supervision on an employee and traineg,

- conceptualize and implement individual programmes of




professional development,
- promote the principles of work organization and stress
management.

The specialization HUMAN RESOURCE MANAGEMENT prepares the
graduate to:

- work in the personnel services,

- create training and vocational education systems,

- support creativity and change implementation,

- organize and lead a project team,

- elaborate and analyze motivational systems (including rewards and
periodical evaluation),

- organize work and cooperation in groups,

- manage personnel policy.

The specialization MANAGEMENT IN BUSINESS (Studies in English)
prepares the graduate to work in international and global enterprises, and
in independent consulting posts.

ILA.2 Adm!ssmns
requirements

Applicants having the old Polish high school graduation diploma are
admitted on the basis of an interview, The grounds for admission to the
studies to the faculty of management for the candidates with the "old”
Polish high school diploma is an interview. The interview aims to:

¢ identify the individual potential and motivation of the candidate
and the candidate’s expectations of the university college;

¢ evaluate the general knowledge of the faculty and specialization
chosen by the candidate;

o verify the abilities to think logically, draw conclusions and to
speak properly.

The candidates with the "new” Polish high school diploma are not
obliged to attend the interview and are admitted on the basis of
submitted documents.

Educational and
I.A.3 professional goals

After the completion of studies the graduate has the competencies in the
following areas:

a) analyzing and evaluating basic economic issues,

b) identifying the environment and factors that determine the effective
launching, sustaining and developing of a business,

¢) participating, initiating, planning and leading in the business process.

During the studies students master the essential theoretical and practical
basics from the areas of economic and management sciences, and from
complementary disciplines; students attain the abilities to analyze the
business environment, particularly markets and competitive environments,
to evaluate the internal resources of a company and to plan the strategy of
development and operation of a company, including its basic marketing
strategies, production, personnel and finance management. The key skill of
the graduates is a readiness to elaborate, conceptualize, implement and
control operational programmes of a company's strategies.

Graduates find employment in diverse institutions in operational, analytical
and leadership positions as mid-level managers.

Access to further
II.A.4 studies

Students may continue education at national and international universities
to the second level of studies (master's studies).




II.A.5

Course structure
diagram with credits

The programme of studies includes three years with no semesters; studies
are completed in a continuous session. The contribution of the student's
work required to realize the programme of studies according to the
guidelines of the European Credit Tranfer and Accumulation System (ECTS)
is evaluated by the credit points gained by a student. Each year a student
must attain at least 60 ECTS points, which adds up to 180 points during
the 3-year bachelor studies programme.

The programme of the first year of study, based on educational
guidelines from the Ministry of Science and Higher Education
decree dated 12 July 2007, provides the following:

o full-time studies: 504 hours of required content, both general and
facultative and 150 hours of elective content, for a total of 654
hours.

e part-time (weekend) studies: 364 hours of required content, both
general and facultative and 18 hours of elective content, for a total
of 382 hours.

The programme of the second year of study, based on educational
guidelines from the Ministry of Science and Higher Education
decree dated 12 July 2007, provides the following:

o full-time studies: 280 hours of required content, both general and
facultative, 180 hours of elective content (to be chosen), and 240
hours of specialization content (to be chosen), for a total of 700
hours.

e part-time (weekend) studies: 290 hours of required content, both
general and facultative, 54 hours of elective content (to be chosen)
and 72 hours of specialization content (to be chosen), for a total of
416 hours.

During the three years of study a student is required to realize a minimum
of 90 hours of elective courses for a full-time studies and 36 hours for a
part-time (weekend) studies.

The programme of the third year of study, based on educational
guidelines from the Ministry of Science and Higher Education
decree dated 12 July 2007, provides the following:

e full-time studies: 240 hours of required content, 30 hours of
elective content, 300 hours of specialization content and 315 hours
of the bachelor seminar, for a total of 885 hours.

e part-time (weekend) studies: 280 hours of required content, 30
hours of elective content, 72 hours of specialization content and 99
hours of the bachelor seminar, for a total of 481 hours.

Particulars concerning hours and ECTS points can be found in the course
description.

I1.A.6

Final examination, if
any

After submitting the bachelor thesis, students take:

e an examination related to the bachelor thesis — a multimedia
presentation of the thesis and an internal defence performed in the
presence of the promotor and students,

¢ final examination — conducted by a commission of three teachers: the
chairman, the promotor and the adviser; a student randomly selects
and answers 3 questions (the first one - on general contents, the
second — on facultative contents, the third — on specialization content).

8



The final mark (appearing on the diploma) is the result of the following
formula:
a) V2 of the average grades gained during the three years of study
from all graded courses,
b) v of the bachelor thesis grade,
c) Va of the final examination grade.

Examination and

A continuous system of education is conducted at the university college,
which means there are no semesters; courses are conducted in a
continuous mode. Examinations and credits are conducted directly after
completion of a particular course.

Examinations and credits with marks might are conducted both in written
and oral forms.

Six-grade scale is used to evaluate students:

II.LA.7 assessment 5 Bardzo dobry A | Excellent
regulations
4,5 | Dobry plus B | Very good
4 Dobry C | Good
3,5 | Dostateczny plus | D | Satisfactory
3 Dostateczny E | Sufficient
2 Niedostateczny F | Fail
Mgr Marian Glinka
Ul. Niedzialkowskiego 18
ILA.8 ECTS departmental 61-579 Poznan

coordinator

Tel./fax: +48 833-14-33
E-mail: m.glinka@pwsbijo.pl




I1. (B) Courses Description

Courses in the academic year 2008/2009

L.p. Course title Strona
1 Accountancy and Financial Balance 78
2 Advanced Organizational Behavior 150
3 Advanced Personnel Management 147
4 Algorithms and Data Structures 82
5 Art of Self-Presentation and Elocution 39
6 Automated Identification of Goods 128
7 Bachelor Proseminar 107
8 Business English Language 63
9 Business German Language 65
10 Business Russian Language 66, 122
11 Career Development and Personal Growth

Management 149
12 Company Finance Management 114
13 Company Management 62
14 Computer Networks 86
15 Controlling 58
16 Databases 88
17 Delivery and Production Logistics 74
18 Descriptive Statistics 45
19 Economic Analysis 76
20 English 12
21 Enterpreneurship 54
22 Ergonomics and Human Factor of Work 90
23 Ethics in Business 43
24 European Law 41
25 Facility Management 124
26 Finance 30
27 Financial Accountancy 52
28 Financial Audit 132
29 Fundamentals of Management 26
30 Global Thinking 104
31 Group and Teamwork 152
32 History of Economic Thought 99
33 Human Resource Management 50
34 Information Technology 25
35 Information Technology in Management 49
36 Intellectual Property 48
37 International Finance 163
38 International Logistics and Trade 106
39 International Relations 161
40 | International Trade Agreements 160
41 Internet Technologies 141
42 Interpersonal Communication 40, 146
43 Introduction to Law 34
44 | IT Management Support Systems 139
45 Labor Law 36
46 Languages of Programming 142

10



47 Library Orientation 18
48 Logistics Management 32
49 Logistics of Distribution 126
50 Management Accounting 80
51 Marketing 28
52 Marketing Communication 57
53 Marketing Management and Planning 116
54 [ Marketing of Trade and Services 113
55 Marketing Research 29
56 [ Marketing Strategies 56
57 Mathematics 23
58 Microeconomics 21
59 Modern World History 101
60 Multimedia and Computer Graphics 138
61 Negotiation 155
62 | Negotiation in Business 60
63 Operational Research in Logistics 72
64 Operational Systems 84
65 Organization and Economics of Transport 68
66 Organizational Behavior 118
67 Organizing Work of Personnel 98
68 Organizing Your Work 92
69 Personnel Management 120
70 Personnel Marketing 153
71 Physical Education 20
72 Polish as Foreign Language 14
73 Production Management 111
74 Programming 165
75 | Programming Laboratory 144
76 Project Management 158
77 Psychology 15
78 Psychology of Consumer Behavior 145
79 Psychology of Management 95
80 | Public Relations 94
81 Realities of Life in Poland 38
82 Research Methodology 16
83 | Science of Organizations 46
84 Sociology and Sociotechniques 97
85 Strategic Management 109
86 Technical Budget Accountancy 134
87 Technical Foreign Language 130
88 Technical Tax Accountancy 136
89 | warehouse and Stock Management 70
90 Work Standardization 156
91 Workplace Safety 19

11



I1. (B) Courses description

English
II.B.1 Course Title
Lecture and workshops
Course Code 09.0-JA.0-1s/2s, 09.0-JA.O-1ns/2ns/3ns
11.B.2
I1.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I, II, I1I
Semester
. 243 (full-time studies)
I1.B.6  Number of Credits 1+1+3 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 120 hours
ILB.7 Teaching Methods - part-time [weekend] studies — 80 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
Piotr Odrakiewicz, Ph.D.
I1.B.9 Name of Lecturer Mgryka Bernaczyk, M.A.
William Strndt, M.A.
Mike Sivert B.A.
None
II.B.10 Prerequisites
Aims:
Reaching the basic skills in interpersonal and business communication in
English language: understanding of reading and listening, constructing basic
sentences; intensive overview of basic grammar rules useful in language
communication learning.
Objectives of the
I1.B.11 Coslrse Competencies:
Use of gained knowledge in practical situations in business and everyday
life: listening and speaking, reading, use of English, writing, pronunciation,
vocabulary development, principles of sentence construction, introduction to
basic communication in business and everyday life, idioms, phrasal verbs,
short stories.
Basic and pre-intermediate English language skills with emphasis on active
II.B.12 Course Contents communication.
e oral and written examinations
I1.B.13 Assessment Methods e projects and practical workshops

e continuous assessment

12



11.B.14

Recommended
Reading

REQUIRED:

PHILIP KERR, LINDSAY CLANDFIELD,

CERI JONES, JIM SCRIVENER, Straightforward Beginner
do Advanced/A1-C1, Macmillan 2006

1 4050 1065 7 Ksigzka ucznia

1 4050 7522 8 Zeszyt ¢wiczen (wersja z kluczem) CD

1 4050 7523 6 Zeszyt ¢wiczen (wersja bez klucza) CD

1 4050 1070 3 CD

- Macmillan School Dictionary

1 405 01342 7 Paperback

1 405 05710 6 CD-ROM, Macmillan 2005

ADDITIONAL:

Helena Gomm and and Jon Hird, Inside Out Elementary, Macmillan 2005
Sue Kay, Vaughan Jones, Phillip Kerr, Inside Out —Pre-intermediate,
Macmillan 2005

Oxford Wordpower, Polish-English and English-Polish dictionary/Index Oxord
University Press, 2003 Oxford UK

Cambridge Advanced Learner’s dictionary, Cambridge University Press 2003,
UK

Raymond Murphy, English Grammar in Use 3rd Edition, Cambridge
University Press 2004

13



Polish (as a Foreign Language)

II.B.1 Course Title
Lecture and workshops
ILB.2 Course Code 09.0-JP.0-1s/2s
I1.B.3 Type of Course Elective
ILB.4 Level of Course Introductory (Lower Division)
Year of Study, I, II, III
IL.B.5 Semester
II.B.6 Number of Credits 243 (full-time studies)
- full-time studies — 120 hours
- part-time [weekend] studies — 0 hours
II.B.7 Teaching Methods
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
II.B.9 Name of Lecturer
None
II.B.10 Prerequisites
Aims:
Achieving basic skills in interpersonal communication in the Polish language:
o reading and listening, constructing basic sentences comprehension; intensive
Objectives of the overview of basic grammar rules useful in language communication.
ILB.11 ourse
Competencies:
Use of gained knowledge and skills in everyday practical situations.
Basic and pre-intermediate English language skills with emphasis on active
II.B.12 Course Contents communication.
¢ oral and written examinations
I1.B.13 Assessment Methods e projects and practical workshops
e continuous assessment
IL.B.14 Reco_mmended
Reading

14



Psychology

II.B.1 Course Title
Lecture
ILB.2 Course Code 14.4-P0O.0-1s, 14.4-PO.0O-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
. 2 (full-time studies)
IL.B.6  Number of Credits 4 (part-time [weekend] studies)
- full-time studies — 30 hours
- part-time [weekend] studies — 30 hours
I1.B.7 Teaching Methods
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
Kazimierz Ruda, Ph.D.
I1.B.9 Name of Lecturer Agnieszka Blechert, M.A.
None
II.B.10 Prerequisites
Aims:
Introducing students to the elements of psychological theory: typologies,
methodology, statistics in assessing phenomenons; emphasising problems of
Objectives of the ethics in psychology, research and experiments.
IL.B.11 coyrse )
Competencies:
Practical application of individual skills of projection, introspection and
retrospection.
Use of knowledge in business management. .
Field of psychology. Historical development of psychological theories.
IL.B.12 Course Contents Typologl_es. Methodol_ogy — measuring theqry, rgsearch planning, o
observation, exploration, experiment. Statistics in psychology. Subfields:
perception, memory, learning, cognition, emotions, personality.
e Essay, thesis
II.B.13 Assessment Methods e Projects and practical workshops
e Active class participation
REQUIRED:
Aronson Elliot ,,Cztowiek istota spoteczna”
Malim Tony, Birch Ann, Wadeley Alison ,Wprowadzenie do psychologii”
Recommended ADDITIONAL:
11.B.14 .
Reading

Kozielecki Jézef ,,Koncepcje psychologiczne cztowieka”

Maruszewski M., Reykowski J., Tomaszewski T. ,Psychologia jako nauka o
cztowieku”

Strelau Jan ,Podstawy psychologii”

Szewczuk Wiodzimierz ,Atlas psychologiczny”

15



Research Methodology

II.B.1 Course Title
Lecture
ILB.2 Course Code 15.9-MP.0-1s, 15.9-MP.0-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
. 2 (full-time studies)
IL.B.6  Number of Credits 3 (part-time [weekend] studies)
- full-time studies — 16 hours
- part-time [weekend] studies — 16 hours
I1.B.7 Teaching Methods
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
Magdalena Wyrwicka, Prof.
I1.B.9 Name of Lecturer Piotr Odrakiewicz, Ph.D.
Agnieszka Blechert, M.A.
None
II.B.10 Prerequisites
Aims:
Familiarizing students with techniques for mastering knowledge and time
management; introduction of relevant documents related to study and
Objectives of the familiarizing students with academic customs.
ILB.11 ourse _
Competencies:
Students have the ability to search for information in documents related to
study; students know the methods of effective studying.
What does ,,study” mean? Legal provisions and statutes pertaining to
academia. Organization, structure and procedures of university college.
ILB.12 C Academic customs. Methods of mastering knowledge and achieving skills
.B. ourse Contents : . : . i
(case-study, using written materials, making notes, teamwork). Time
management. Stress management. Preparing for examinations. Creating a
positive atmosphere of gaining knowledge.
e Projects and practical workshops
II.B.13 Assessment Methods e Active class participation

16



REQUIRED:

R. S. Covey, 7 nawykow skutecznego dziatania, Diogenes, Warszawa 2001
D. Fontana, Zarzadzanie czasem, Wyd. Naukowe PWN, Warszawa 1999
Regulamin Studiéw w PWSBiJO

ADDITIONAL:

T. Handle, Zarzadzanie czasem. Poradnik menagera, Wyd.Wiedza i Zycie,
Warszawa 2000
Recommended J. Loer, T. Schwartz — Potega petnego zaangazowania — Wydawnictwo
Reading Amber, Warszawa 2004.
B. Lucas — Twdj umyst staC na wigcej. Jak szybciej sig uczy¢ i wydajniej
pracowac — Wyd. Swiat Ksigzki, Warszawa 2006.
J. Welch, S. Welch — Winning znaczy zwycieza¢ — Wydawnictwo Studio
Emka, Warszawa 2005.
W.R. Pawlak, Praktyki 5S w przedsiebiorstwach i instytucjach, czyli dbatos¢ o
porzadek i skrzetne gospodarowanie, Wyd. Informacji Zawodowej WEKA Sp.
z 0.0. Warszawa 2001.
REFA, Organizacja pracy wtasnej — materiaty dydaktyczne.
J.M. Stine, Rozwin swojq inteligencje, Wyd. Diogenes, Warszawa 2002

11.B.14

17



Library Orientation

II.B.1 Course Title
Workshops
II.B.2 Course Code 15.4-PB.O-1s, 15.4-PB.O-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
II.B.6 Number of Credits 0
Workshops:

11.B.7

Teaching Methods

- full-time studies — 4 hours
- part-time [weekend] studies — 4 hours

Materials available on the e-learning platform

11.B.8

Language of
Instruction

Polish and English

Piotr Odrakiewicz, Ph.D.

I1.B.9 Name of Lecturer Krystyna Horemska, M.A.
None
II.B.10 Prerequisites
Aims:
Acquainting students with methods of using the university college library.
Objectives of the
I1.B.11 Coslrse Competencies:
Students know how to search for information, books, periodicals in electronic
and traditional catalogues.
1. Types of catalogues.
II.B.12 Course Contents 2. Library resources structure.
3. Searching for information, literature and periodicals.
Workshops
II.B.13 Assessment Methods
I1.B.14 Reco_mmended None
Reading

18



Workplace Safety

II.B.1 Course Title
Lecture and workshops
ILB.2 Course Code 05.4-BP.O-1s, 05.4-BP.O-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
I1.B.6 Number of Credits 0
Lecture and workshops:
- full-time studies — 4 hours
ILB.7 Teaching Methods - part-time [weekend] studies — 4 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
I1.B.9 Name of Lecturer Hubgrt Paluch, Ph.D.
Monika Bernaczyk, M.A.
None
II.B.10 Prerequisites
Objectives of the Acquainting with basic provisions and rules of industrial safety
II.B.11 o
urse
1. Students’ obligations and duties related to workplace safety.
2. The university college’s obligations and duties related to workplace
safety.
II.B.12 Course Contents 3. Fire protection.
4. Emergency instructions.
5. [Instructions in case of fire.
6. First aid.
e Attendence and participation
I1.B.13 Assessment Methods e  Certification
Rozporzadzenie Ministra Edukacji Narodowej (Ministry’s Decree) z dnia
I1.B.14 RReea c:ir:;nended 11.03. 1998 w sprawie przepisow bhp w szkotach wyzszych (Dz.U. 37 poz.

209 z 1998r.)
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Physical Education

II.B.1 Course Title
Workshops
ILB.2 Course Code 16.1-WF.O-1s
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
I1.B.6 Number of Credits 0
Workshops:
II.B.7 Teaching Methods - full-time studies — 60 hours
- part-time [weekend] studies — 0 hours
Language of Polish and English
I1.B.8 Instruction
II.B.9 Name of Lecturer Jagierski Z., M.A.
None
II.B.10 Prerequisites
Objectives of the Physical skills development
ILB.11 ourse
Students participate in a specific sport section of their own choice depending
II.B.12 Course Contents on individual’s physical abilities and health conditions
Continuous assessment
II.B.13 Assessment Methods
I1.B.14 Reco_mmended None
Reading
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Microeconomics

II.B.1 Course Title
Lecture and workshops
ILB.2 Course Code 14.3-MI.P-1s, 14.3-MI.P-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
II.B.6 Number of Credits 8 (full-time, part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 45 hours
ILB.7 Teaching Methods - part-time [weekend] studies — 45 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
I1.B.9 Name of Lecturer ZbignieV\{ Sera_lfin, Ph.D.
Pawet Mikofajczak, M.A.
None
II.B.10 Prerequisites
Aims:
e Mastering basic concepts, definitions and formulas
¢ Understandning cause-and-effect relationship in the market economy
from the producers and consumer perspective.
PR Competencies:
Objectives of the
II.B.11 C0|],|rse e the ability to use annual statistics (GUS — Office for Statistics),
e methods of market analysis by producers and consumers,
e setting producer and consumer optimums,
e elaboration of statistical methods comparing supply and demand,
e drawing conclusions from the market analysis of both producers and
consumers
e use of PowerPoint to present particular microeconomic issue.
Subject of economics. Positive and normative economics. Main schools of
economics. Supply and demand. Ideal competition. Economic equilibrium.
Supply and demand flexibility. Long-term and short-term costs.
ILB.12 Course Contents Organizational behavior in the market. The company and its economic

functions. Economic rent. Organizational equilibrium in competitive markets
and labor markets. The effect of economic factors on institutional safety and
management processes. Social welfare programs. Economic aspects of non-
profit organizations.

I1.B.13 Assessment Methods

- written and oral examinations (additional),

- essay, thesis on the particular part of material

- teamwork (2-3 persons) — elaboration of a particular economic issue
(PowerPoint presentations)

21



11.B.14

Recommended
Reading

REQUIRED:

P. Mikotajczak, Podstawy mikroekonomii, PWSBiJO Poznan 2006,
D. Begg, Mikroekonomia, PWE 2007

ADDITIONAL:

M. Rekowski, Mikroekonomia, AE w Poznaniu, Poznan 2006,

M. Rekowski, Materiaty do ¢wiczen, AE w Poznaniu, Poznan 2005,

Droga do Rynku. Aspekty Mikroekonomiczne, Praca zbiorowa, AE w
Poznaniu, Poznan 1994.

S. Marciniak, Makro i mikroekonomia. Podstawowe problemy, PWE 2003.

22



Mathematics

. Integrals and functions.
. Economic use of differential and integral calculation.

II.B.1 Course Title
Lecture and workshops
II.B.2 Course Code 11.1-MT.P-1s, 11.1-MT.P-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
. 6 (full-time studies)
IL.B.6  Number of Credits 8 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 45 hours
ILB.7 Teaching Methods part-time [weekend] studies — 45 hours
Materials available on the e-learning platform
Language of Polish
I1.B.8 Instruction
II.B.9 Name of Lecturer Mieczystaw Kulas, Ph.D.
Lecture adapted to the level of mathematics required in the high school on the
basic level.
I1.B.10 Prerequisites
Aims:
1. Use of modern mathematics in management thanks to familiarization with
such concepts as: function, function border, function derivative, integral,
differential equation, matrix, linear equation and inequality.
2. Use of mathematical methods in management. Formulating simple economic
issues in mathematical language.
Objectives of the Competencies:
ILB.11  ourse _ _ _
1.Constructing function graphs (e.g. supply and demand function, costs,
Tornquist’s function)
2. Researching elementary functions’ features.
3. Calculating function derivatives on the marginal calculation (e.g. ultimate
cost, supply and demand flexibility, Cobba-Douglas’ function).
4. Cramer's formula, matrix, Gauss’ elimination method — linear equation.
5. Calculating linear inequality related to economic issues (e.g. production plan
optimum).
6. Calculating integrals (related to calculating differential equations).
1. Matrix.
2. The economic uses linear equation and inequality.
3. Functions and graphs.
4. Mathematical models for management and economy.
I1.B.12 Course Contents 5. Differential equations.
6
7
8

. Theory of differential equations.
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Written examination on material given during lectures. To write the exam
students must have credit from the workshops. Credit for workshops is based
on the sum of two tests on practical abilities. A test cannot last longer than 3
educational hours. Each test should be announced at east two The final grade
is based on the following scale:

51 - 60 points 3.0

Assessment 61 — 70 points 3.5
I1.B.13 Methods 71 — 80 points 4.0
81 —90 points 4.5
91 — 100 points 5.0
If a student does not pass the tests, the student must take the exam.
Each student has a right to consultations with the professor.
REQUIRED:
1.Abtowa J., Piasecki K., Rozanski T., Switalski Z.,Matematyka wspomagajaca
zarzadzanie. Wyd. Naukowe AE w Poznaniu, 2003.
2.Banas J. Postawy matematyki dla ekonomistow. WNT, 2005
3. Matematyka dla ekonomistow. Zbior zadan. Red. naukowy M. Mattoka. Wyd.
Naukowe AE w Poznaniu. Materiaty Dydaktyczne nr 172.
4. Matematyka wspomagajaca zarzgdzanie w za-daniach. Red. naukowy K.
Piasecki. Wyd. Nauko-we AE w Poznaniu. Materiaty Dydaktyczne nr 150.
IL.B.14 Recommended 5. Piszczata. J. Matematyka i jej zastosowania w naukach ekonomicznych.
e Reading Cwiczenia. Wyd. Na-ukowe AE w Poznaniu. Materiaty Dydaktyczne nr 205.

ADDITIONAL:

1.Chiang A. Podstawy ekonomii matematycznej. PWE, 1994.

2. Czerwinski Z. Matematyka na ustugach ekono-mii. PWN, 1997,

3. Krynski H. Zastosowania matematyki w ekono-mii. PWN, 1975.

4. Mattoka M. Matematyka dla ekonomistow. Wyd. Naukowe AE w Poznaniu.

5. Piszczala. 1. Matematyka i jej zastosowania w naukach ekonomicznych. Wyd.
Naukowe AE w Poznaniu. Materiaty Dydaktyczne nr 205.
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Information Technology

II.B.1 Course Title
Lecture and workshops
IL.B.2 Lecture 11.0-TI.O-1s, 11.0-TL.O-1ns
2+<  Course Code Workshops 11.0-Tc.0-1s, 11.0-Tc.O-1ns
I1.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
. Lecture— 1 (full-time, part-time [weekend] studies)
ILB.6  Number of Credits Workshops — 1 (full-time, part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 45 hours
ILB.7 Teaching Methods - part-time [weekend] studies — 30 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
Tomasz Gorecki, Ph.D.
Krzysztof Hankiewicz, Ph.D.
I1.B.9 Name of Lecturer Krzysztof Maciejewski, Ph.D.
- Maciej Szmit, Ph.D.
Agnieszka Wiodarczyk, M.A.
Woijciech Grala, M.A.
None
II.B.10 Prerequisites
Aims:
Aquainting students with the basic concepts concerning informatics,
hardware and software types and computer use risks. Basics of graphics and
computer music. Knowledge of IT history.
Objectives of the
ILB.11 course Competencies:
Use of computers in business, selection of different IT systems, software to
support businesses, knowledge of storing and protecting quantitative and
qualitative data
IT history. Hardware. Computer configuration. Software. Operational
systems. Business software. Software licences. Application programs. Word-
processors. Calculation sheets. Databases. Graphics and computer music.
II.B.12 Course Contents . .
Computer company management support. Computer use risks. Basics of MS
Windows, Internet, application programs, writing, calculating, presenting.
Written examination (test) at the end of cource (20 min)
I1.B.13 Assessment Methods Workshops credit
REQUIRED:
Recommended Kisielewicz A., Wprowadzenie do informatyki, Helion, Warszawa 2005;
11.B.14 . . o .
Reading Instrukcje odpowiednich programéw komputerowych.

Kisielewicz A., Wprowadzenie do informatyki, Helion, Warszawa 2005.
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Fundamentals of Management

II.B.1 Course Title
Lecture and workshops
ILB.2 Course Code 04.0-PZ.P-1s, 04.0-PZ.P-1ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I
Semester
II.B.6 Number of Credits 10 (full-time, part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 60 hours
ILB.7 Teaching Methods - part-time [weekend] studies — 60 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 Instruction
Ryszard Rohatynski, Prof.
IL.B.9 Name of Lecturer Stawomir Maggla, Prof.
Katarzyna Czainska, Ph.D.
Piotr Tarka, Ph.D.
None
II.B.10 Prerequisites
Aims:
Familiarizing students with basic concepts and definitions of:
- management, processes and functions of management, planning,
organizing, motivating and controlling,
- main theories of management,
- strategic planning
o - types of organizational structures
B4 Objectives of the - basic motivational theories.

Course

Competencies:

- analyzing/solving problems — decision taking,

- analyzing organizational structures,

- use of motivation techniques,

- managing of information and communication in organizations,
- use of controlling in organizations.

I1.B.12 Course Contents

| Organization and management

2 Organization and environment

3 Creating company strategies and setting goals

4 Management as a decision-making process.

5 Organizing (organizational structures)

6 Motivating and leading (management methods)

7 Controlling

8 Roles and managerial abilities

9 Ethical and cultural context of management

10 Management in both changing and globalization contexts

I1.B.13 Assessment Methods

e Written examination
e  Practical workshops
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11.B.14

Recommended
Reading

REQUIRED:

Ricky W. Griffin, Podstawy zarzadzania organizacjami, Wyd. Naukowe PWN,
2002

Griffin, R.W. (2005), Management, 8th ed., Houghton Mifflin, Boston, MA
Zarzadzanie. Teoria i praktyka, PWN, Warszawa 1995

W.G. Nickels, J.M. McHugh, S.M. McHugh “Understanding Business” —
McGraw-Hill Irwin,

ADDITIONAL:

Witold Kiezun, Sprawne zarzadzanie organizacjg, SGH, Warszawa 1997
Strategor, Zarzadzanie firmg, PWE, Warszawa 1995

Stoner J., Wankel Ch., Kierowanie, PWE, 1996.

Stoner, J.A.F., Wankel, C. (1986), Management, 3rd ed., Prentice-Hall,
Englewood Cliffs, NJ

Metody organizadji i zarzadzania, p. red. Duchniewicz S., Wyd.
Menadzerskie, PTM, Warszawa, 2005.

Mintzberg, H. (1973), The Nature of Managerial Work, Prentice-Hall,
Englewood Cliffs, NJ
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Marketing

II.B.1 Course Title
Lecture and workshops

ILB.2 Course Code 04.7-MA.K.1s, 04.7-MA.K.2ns
II.B.3 Type of Course Compulsory
II.B.4 Level of Course Introductory (Lower Division)
ILB.5 Year of Study, I, 1I

Semester
ILB.6 Number of Credits - (ull-time studies)

5 (part-time [weekend] studies)

11.B.7

Teaching Methods

Lecture and workshops:
- full-time studies — 30 hours
- part-time [weekend] studies — 30 hours

Materials available on the e-learning platform

11.B.8

Language of
Instruction

Polish and English

11.B.9

Name of Lecturer

Zbigniew Bentyn, Ph.D.
Magdalena Grala, M.A.

11.B.10

Prerequisites

None

11.B.11

Objectives of the
Course

Aims:

Familiarizing students with fundamental concepts and definitions related to
marketing, e.g. promotion, price, place (distribution), product, marketing-
mix, market environment acquaintance and the roles and structures of a
marketing informational system.

Competencies:

Market analysis, product portfolio analysis, creation and evaluation of
advertisements, choice of distribution forms and channels and fixing product
price.

11.B.12

Course Contents

1. Concept of marketing.
A company’s environment (competition types, measuring competition,
competition analysis, communication strategies).

3. Research and market analysis (market definition, segmentation, forms

of market, target market choice).

Goods and services marketing.

Stages and procedures of marketing management.

Marketing information systems.

Marketing mix(product, price, place, promotion).

No vk

II.B.13 Assessment Methods

e Written examination
e Practical exercices in teams

11.B.14

Recommended
Reading

REQUIRED:

Domanski T., Kowalski P. ,,Marketing dla menedzeréw” — PWN, Warszawa-
£4dz 2000r.

Mruk H., Pilarczyk B., Sojki B., Szulce H. ,Podstawy marketingu”,
Wydawnictwo AE w Poznaniu, 1999r.
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Marketing Research

ILB.1 Course title
Lecture
ILB.2 Course code 04.7-BM.K-1s, 04.7-BM.K-2ns
ILB.3 Type of course Compulsory
I1.B.4 Level of course Intermediate
ILB.5 Year of study I, 11
ILB.6 Number of credits 2 (full-time studies)
o 3 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 30 hours
ILB.7 Teaching methods - part-time [weekend] studies — 30 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
Name of lecturer Piotr Tarka, Ph.D.
I1.B.9 Magdalena Grala, M.A.
Krzysztof Kubiak, M.A.
. Marketing course credit
ILB.10 Prerequisites
Familiarizing students with the basic concepts and definitions concerning the
Objectives of the decision-making process, based on marketing research and types and
11.B.11 )
course methods of marketing research
1. Marketing decision-making process
e Decision-making process and the role of marketing research.
¢ Decision making phases.
e Market analysis. Market equilibrium.
e Supply and demand flexibility.
e Market dynamics analysis.
Course contents 2. Marketing information system
11.B.12 2 X
e Marketing information system elements
e Types of information
3. Marketing research process
e Marketing research project (planning)
e Stages of research
¢ Methods of research planning
ILB.13 Assessment methods ¢ Oral examlngtlon
e Essays, thesis
REQUIRED:
Recommended . ) . .
ILB.14 reading Kaczmarczyk S., Badania marketingowe Metody i techniki, PWE Warszawa

2002
Schroeder J., Badania marketingowe rynkéw, AE Poznan 2002.

29



11.B.1

Course title

Finance

Lecture

11.B.2

Course code

04.3-FI.P-1s, 04.3-FI.P-1ns

11.B.3

Type of course

Compulsory

11.B.4

Level of course

Intermediate

I1.B.5

Year of study

I

11.B.6

Number of credits

6 (full-time studies)
8 (part-time [weekend] studies)

11.B.7

Teaching methods

Lecture:
- full-time studies — 30 hours
- part-time [weekend] studies — 30 hours

Materials available on the e-learning platform

11.B.8

Language of
instruction

Polish and English

11.B.9

Name of lecturer

Magdalena Mosionek, Ph.D.
Agata Nowakowska, M.A.

11.B.10

Prerequisites

Completion of the first semester including Microeconomics course

11.B.11

Objectives of the
course

Aims:

The concept and basic functions of finance; typologies of finance based on
subjective and objective criteria; functions and features of money; money
stream and resources; basic elements of the financial system; financial
balance building; fixing financial result stages; basic budget expenses and
incomes; tax construction; basic types of taxes; banking concepts, types and
structures; types of bank operations; basic forms of savings; Banking
Guarantee Fund; the concept of loans, types and functions of loans; NBP
(National Polish Bank); basic forms of settlements between economic
subjects; basic types of shares and securities.

Competencies:

Assess financial balance, calculate basic financial indexes, calculate a
company'’s financial result, assess a company’s profitability, fill in the VAT
form, calculate credit capacity, calculate the final cost of a loan, fix credit
instalments, calculate interests and calculate bills of exchange.

11.B.12

Course contents

Financial system in a competitive economy.

Types and functions of money. Financial streams and resources. State
financial system.

Financial reports as a source of information about a company.
Incomes and expenses of the state budget.

Tax system in Poland. Banking system structure.

Local administrative budgets.

Central and commercial banks.

Banking operations.

. Banking credits and loans.

0. Savings.

N
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11. Monetary settlement forms.
12. Shares, securities.
13. Financial markets.

11.B.13

Assessment methods

v’ tests

v’ essays

v practical exercises

v/ continuous assessment

I1.B.14

Recommended
reading

REQUIRED:

Owsiak S, Podstawy nauki finanséw, PWE Warszawa 2002.

Jarocka E, Finanse, Wyd. Difin Warszawa 2004

Patrzatek L, Finanse samorzaddw terytorialnych, wyd. AE we Wroctawiu,
2004

Praca zbiorowa pod redakcjg naukowg Prof. Dr hab. J. Ostaszewskiego,
Finanse, Wyd. Difin, Warszawa 2003r.
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Logistics Management

ILB.1 Course title
Lecture and workshops
IL.B.2 Course code 04.9-ZL-S-s, 04.9-ZL-S-ns
ILB.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I, 11
ILB.6 Number of credits 2 (full-time studies)
s 3 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 30 hours
IL.B.7 Teaching methods - part-time [weekend] studies — 18 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
ILB.9 Name of lecturer Matgorzata Stawinska, Ph.D.
- Agnieszka Stachowiak, Ph.D.
. None
ILB.10 Prerequisites
Objectives of the Famll_lar|2|?ti:1 st_ud_ents with the (tj)a:sm_ cc_)nce?ffs qf |OgIStICfS marllagement,
ILB.11 course creation of logistics systems and logistics effectiveness formula.
Achieving a sufficient skills set which enables the student to systemically
assess and manage company logistics.
1. Logistics development.
2. Basic logistics subsystems.
3. The modern concept of logistics.
4. Logistics systems creation.
Course contents 5. Logistics in the organizational structure of companies.
11.B.12 ; . o -
6. Skills and competencies of employees working in logistic departments.
7. Logistic costs, conflicts and system-based perspectives.
8. Logistic complexity of the decision-making situations.
9. The process of logistics operationalization.
10. Logistic strategies.
ILB.13 Assessment methods Practical exercises

Written examination
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11.B.14

Recommended
reading

REQUIRED:

Gotembska E., Kompendium wiedzy o logistyce, PWE, Warszawa-Poznan,
1999.

Coyle 1.]., Bardi E.J., Langley C.]., Zarzadzanie logistyczne, PWE, Warszawa
2002.

Pohl H.CH., Systemy logistyczne: podstawy organizacji i Zarzadzania,
Poznan, Instytut Logistyki i Magazynowania, 2001.

Ciesielski M., Strategie logistyczne przedsiebiorstw, Wyd. AE, 1997.

Abt S., Zarzadzanie logistyczne w ¢wiczeniach, Wydaw. AE, Poznan 2001
Blaik P., Logistyka: koncepcja zintegrowanego Zarzadzania, PWE Warszawa,
2001.

ADDITIONAL:

Fertsch M., (red.) Logistyka produkcji, Instytut Logistyki i Magazynowania,
Poznan 2003

Fertsch M., Grzybowska K., Stachowiak A., Zarzadzanie produkcjg i
logistyka: koncepcje, metody i rozwiazania praktyczne, Wyd. PP, 2006
Fertsch M., Grzybowska K., Stachowiak A., Logistyka i zarzadzanie produkcjg
: nowe wyzwania, odlegte granice, Wyd. PP, 2007

Czasopismo: Logistyka i jakosc¢

Czasopismo: Logistyka

Czasopismo: Nowoczesny magazyn
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Introduction to Law

ILB.1 Course title
Lecture
IL.B.2 Course code 10.0-PR.P-1s, 10.0-PR.P-1ns
ILB.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 4 (full-time studies)
s 8 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 30 hours
IL.B.7 Teaching methods - part-time [weekend] studies — 30 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
ILB.9 Name of lecturer Marcin Orlicki, Ph.D.
o Michat Stepien, Ph.D.
iei None
ILB.10 Prerequisites
Aims:
Gaining knowledge of civil law, commercial law, administrative law, tax law,
Objectives ofthe 5007 21 T b, a1 nd e, constttl o o i an
II.B.11 course P 9 :
Competencies:
Basic skills of legal acts interpretation and both creating and understanding
the contents of contracts and legal documents.

1. Legal system.

2. Basics of national law.

3. Basics of administrative law.

4. Basics of criminal law.

5. Basics of civil law.

6. Subjects of the relationships under civil law.

Course contents 7. Property and property law.
I11.B.12 P

8. Obligations.

9. Intellectual property.

10. Basics of civil law, commercial law, administrative law, tax law, labor
law, criminal law, shares and securities, constitutional law, civil and
administrative procedures.

11. National law and international law.

ILB.13 Assessment methods Written examination
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REQUIRED:

Jabtonski — Bonca J. ,Wprowadzenie do prawa”, 2004
Filipowicz A. ,Podstawy prawa dla ekonomistéw — Podrecznik dla studentow

Recommended ekonomii i zarzadzania”, 2006

I1.B.14 reading ADDITIONAL:

Steiner J., Woods L., Twigg-Flesner C., EU Law, 2006
Frankowski S., Introduction to Polish Law, 2005
Leonski Z., Zarys prawa administracyjnego, 2001
Radwanski Z., Prawo cywilne — cze$¢ ogdlna, 2006
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Labor Law

ILB.1 Course title
Lecture and workshops
IL.B.2 Course code 04.9-PP-S-s, 04.9-PP-S-ns
ILB.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 2 (full-time studies)
e 3 (part-time [weekend] studies)
Lecture and workshops:
. - full-time studies — godzin 30 tacznie
Teaching . o
IL.B.7 methods part-time [weekend] studies — hours
Materials available on the e-learning platform
IL.B.8 !.anguag_e of Polish
instruction _
IL.B.9 Name of lecturer Eliana Zymierska, M.A.
Prerequisites None
II.B.10
Familiarizing students with basic concepts of labor law, emphasising the
meaning of labor law and profits of its acquaintance. Familiarizing students with
R basic definitions from the Code of Labor. Gaining the ability to use legal
ILB.11 2:3:::“"35 of the knowledge in practical business situations. Establishing contracts based on civil

and labor law.
Achieving the ability to prepare and manage documentations related to labor
relationships.

- Basic concepts taken from the Labor Act.
- Employer’s and employee’s duties and responsibilities.
- Establishing and cease of the labor relationship. Disciplinary dismissal.
- Claims related to faulty terminations.

Course contents ~~ -oaves-

II.B.12 - Mobbing, discrimination, sexual harassment.

- Juvenile employment.
- Workplace safety.
- Retributions and penelties.
- Ban on competition contracts.

- continuous assessment
a) tests

b) essay

- final test

Assessment
I11.B.13 methods
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REQUIRED:

Kodeks pracy z komentarzem, Warszawa 2007

Woijciech Siuda, Elementy prawa dla ekonomistéw, Poznan 2006, Scriptum.

Jarostaw Marciniak, Przeciwdziatanie dyskryminacji w zatrudnieniu. Jak w
Recommended praktyce zwalcza¢ lobbing i inne formy dyskryminacji, Warszawa 2006

I11.B.14 reading Wydawnictwo Profesjonalne ALPHA pro Sp.z o.0.

Grzegorz Jedrzejek, Mobbing $rodki ochrony prawnej, Warszawa 2007, Wolters

Kluwer Polska Sp. z.0.0.

Andrzej Filipowicz, Warszawa 2007, Podstawy prawa dla ekonomistow.

S.M. Litzke, H. Schuh, Stres, lobbing i wypalenie zawodowe, Gdansk 2007,

Gdanskie Wydawnictwo Pedagogiczne,
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Realities of Life in Poland

ILB.1 Course title
Lecture
ILB.2 Course code 10.9-RP-S-s
I1.B.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 2

Teaching methods

Lecture and workshops:
- full-time studies — 30 hours
- part-time [weekend] studies — 0 hours

11.B.7
Materials available on the e-learning platform
Language of English
I1.B.8 instruction
ILB.9 Name of lecturer Piotr Odrakiewicz, Ph.D.
ici None
ILB.10 Prerequisites
Aims:
Gaining knowledge about Polish culture, legal and administrative provisions
Objectives of the in Poland and principles of community life.
I1.B.11 course
Competencies:
The ability to satisfy essential legal and administrative requirements of non-
Polish residents and manage everyday life issues in Poland.
Culture, geography and history of Poland, administrative divisions, principles
Course contents 2 . L . - X
I1.B.12 of community life, basic legal and administrative provisions concerning
foreigners and everyday life, accommodations, living, communication.
ILB.13 Assessment methods Credit
Recommended None
I1I.B.14 reading
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Art of Self-Presentation and Elocution

ILB.1 Course title
Lecture and workshops
IL.B.2 Course code 04.9-AP-S-s, 04.9-AP-S-s
ILB.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I, II, III
ILB.6 Number of credits 2 (full-time studies)
s 3 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 30 hours
IL.B.7 Teaching methods - part-time [weekend] studies — 18 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
ILB.9 Name of lecturer Piotr Odrakiewicz, Ph.D.
- Grzegorz Chotuj, M.A.
ici None
ILB.10 Prerequisites
Objectives of the Familiarizing students with the self-presentation and elocution and other
II.B.11 course .
related competencies.
Voice and body awareness, as a tool of persuassion; effective influence; self-
confidence based on voice and body control; strength and weekness
Course contents awereness — increasing personal and professional strength (emotional
11.B.12 C L2 E L
intelligence, self-motivation); nonverbal communication (gestures, posture,
social distance, eye contact); personal image management; stress
management.
Assessment methods = Continuous assessment + project (practical exercise) and short
11.B.13 essay
= Active participation and attention (no less than 90%)
REQUIRED:
Recommended . ) T . ,
. 14
ILB.14 reading Tease A. ,Mowa ciata : jak odczytywac mysli innych ludzi z ich gestow ?

Leary M. ,Wywieranie wrazenia na innych: o sztuce autoprezentacji”
Goleman D. ,Inteligencja emocjonalna”
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Interpersonal Communication

ILB.1 Course title
Lecture and workshops
ILB.2 Course code 04.9-KI-S-s, 04.9-KI-S-ns
I1.B.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 2 (full-time studies)

3 (part-time [weekend] studies)

11.B.7

Teaching methods

Lecture and workshops:
- full-time studies — 30 hours
- part-time [weekend] studies — 18 hours

Materials available on the e-learning platform

Language of

Polish and English

I1.B.8 instruction
ILB.9 Name of lecturer Stawomir Magala, Prof.
- Magdalena Ignaczak, M.A.
Prerequisites None
I1.B.10 q

11.B.11

Objectives of the
course

- the ability to use different communication channels

- the ability to use both verbal and nonverbal communication principles
- the ability to construct basic written messages

- recognition of communication barriers

- the ability to solve interpersonal conflicts

11.B.12

Course contents

Communication — basic concepts
Tools of communication

Barriers in communication

Verbal and nonverbal communication
Written communication
Interpersonal conflicts solving

11.B.13

Assessment methods

Test or presentation of a specific issue related to the subject. Attendence
and participation.

11.B.14

Recommended
reading

REQUIRED:

S.P. Morreale, B.H. Spitzberg (2007): Komunikacja miedzy ludzmi, Warszawa

R.M. Akert, E. Aronson, T.D. Wilson (2007): Psychologia spoteczna,
Warszawa
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European Law

ILB.1 Course title
Lecture and workshops
Course code 10.0-PE.O-1s, 10.0-PE.O-1ns
I1.B.2
ILB.3 Type of course Compulsory
IL.B.4 Level of course Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 2 (full-time studies)
- 5 (part-time [weekend] studies)
Lecture and workshops:
Teaching - fuII-time studies — 30 hou_rs
IL.B.7 methods - part-time [weekend] studies — 30 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
IL.B.9 Name of lecturer M_arta Goetz_, I,Dh.D.
Michat Stepien, Ph.D.
IL.B.10 Prerequisites None
The primary objective of this course is to introduce students to the basics of the
EU and its legal system and to familiarize them with central concepts and offer
an opportunity to reflect upon some issues. The course is divided into 2
Obiecti modules: lecture and workshop - assuming interactive participation. Lectures
jectives of the . ) . )
ILB.11 course are intended to_ give sjcuden'_cs necessary knowledge concerning _the EU, w_hlle
workshops consist of discussions, text analyses and case studies interpretation.
The main objective of a workshop is to instruct students on how to apply their
knowledge, shape their attitudes and to encourage them to participate in
discussion and defend their positions and opinions.
What purpose does the EU serve? Why and how was it set up? How does it
work? What has it already achieved for its citizens, and what new challenges
does it face today? These are just some of the main questions the course is
supposed to provide. Below you will find the outline of the main topics to be
covered over the 30 hour course.
1. Setting the scene — foundation, history and mission of the EU
Course contents 2. Theories_ of the_EU - review o
I1.B.12 3. Introducing main EU actors — institutions
4. The decision-making process in the EU - how does it work?
5. Single Market (SM)
6. European Monetary Union (EMU)
7. EU and the knowledge-based economy
8. EU and issues of freedom, security, justice
9. External relations - EU as a global actor
10. Future — challenges ahead
Assessment Lecture — multiple-choice and open question test at the end of the semester
II.B.13 methods based on the course. Workshop — presence and active participation in:

preparing media coverage, reading and analyzing texts, group work, discussion.
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11.B.14

Recommended
reading

REQUIRED:

Pascal Fontaine, “EU in 12 steps” Manuscript prepared by European
Commission DG for Communication —
http://ec.europa.eu/publications/booklets/eu_glance/60/en.pdf

Alesina, I. Angeloni, L. Schuknecht, What does the European Union do?, NBER
Working Paper 8647, Cambridge Massachusetts, 2001

Ballasa, Towards a Thoery of Economic Integartion, Kyklos, vol XIV

Slavenka Drakulic, A Trip back to Europe, in: Central Europe — Core or
Periphery?, Ch. Lord (eds.), The Copenhagen Business School Press, 2000
Simon Hix, Explaianing the EU Political System — Chapter 1, The political system
of the European Union”, Palgrave 1999

European Central Bank Monthly Bulletins

ADDITIONAL:

The EU at a glance - http://europa.eu/abc/index_en.htm

Simon Hix, The political system of the European Union”, Palgrave 1999

Loukas Tsoukalis, What kind of Europe?, Oxford University Press, 2003
Charlotte Bretherton, John Vogler, The European Union as a Global Actor,
Routledge, 1999

Ben Rosamond, Theories of European Integration, The European Union
Press,2003

Mataszynska, B. Gruchman, Kompendium wiedzy o Unii Europejskiej,
Wydawnictwo Naukowe PWN, 2007

Clive Church, European Integration Theory in the 1990s, European Dossier
Series, University of North London No 33, 1996

T. Diez, R. Whitman, Analysing European Integration: Reflecting on the English
School — Scenarios for an Encounter, Journal of Common Market Studies 2002,
Volume 40, No.1

Michell Cini, European Union Politics, Oxford University Press, USA, 2007
Rybinski, Meaningless Europe, presented at the Conference “Future of European
Regions”, Warsaw 31.05 - 02.06 2007

Banach, Innovation Policy of the European Union as a Way of Boosting
Competitiveness, chapter three in Achieving Competitiveness through
Innovations. A Challenge for Poland and Other New EU Member States, M.
Weresa, W.L. Filho (eds.), Peter Lang — Europaischer Verlag der
Wissenschaften, Frankfurt/Main 2007

Nicola Bellini, Regional Policies in the Knowledge-based Economy. Scenario: The
Role of Europe’s Connected Peripheries, part three in Knowledge-Based
Economy as Factor of Competitiveness and Economic Growth, edited by M.
Runiewicz-Wardyn, Leon Kozminski Academy of Entrepreneurship and
Management, Warszawa 2008

Why does Europe need the Treaty of Lisbon?, EU manuscript 2008

Plus handouts - European newspapers, magazines, selected chapters from
textbooks, Brussels based CEPS, Natolin, London based CER.
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Ethics in Business

ILB.1 Course title
Lecture
ILB.2 Course code 04.9-EB-S-s, 04.9-EB-S-ns
IL.B.3  Type of course Compulsory
IL.B.4 Level of course N
Introductory (Lower Division)
ILB.5 Year of study I
IL.B.6 Number of credits 2 (full-time studies)

3 (part-time [weekend] studies)

Lecture:
- full-time studies — 30 hours

Teaching - part-time [weekend] studies — 18 hours

I11.B.7 methods

Materials available on the e-learning platform

Language of English and Polish
I1.B.8 instruction

Name of lecturer Marcin Graban, Ph.D.

I1.B.9 Zbigniew Serafin, Ph.D.

ILB.10 Prerequisites None

Understanding the importance of ethics in business. Familiarizing students with
Objectives of the basic concepts. Gaining the ability to use ethics in making and assessing

I1.B.11 . O
course business decisions.

Why ethics matters in business?

Selected ethics theories.

Social responsibility in business.

Poverty and wealth — ethical problems and solutions.

Making decisions in business.

Business and stakeholder relationships.

Relations between employers and employees.

Corporate codes of ethics — expectations of workers and customers.
Corporations and human rights.

10. Ethics of management.

11. The ethics of human resources management — selected problems.
12. The ethics of game theory.

13. Globalization as a challenge to ethics.

14. Ethics and conflicts of interest.

15. Ethics and motivation in work.

IL.B.12 Course contents

WoONOUIAWNE

Assessment
I1.B.13 methods Written examination
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REQUIRED:

R. C. Salomon, It’s Good Business. Ethics and Free Enterprise for the New
Millennium, Rowman & Littlefield Publishers, Inc., Boston 1997.

Recommended ADDITIONAL:

II.B.14 reading
R. A. Buchholz, S. B. Rosenthal, Business Ethics: The Pragmatic Path Beyond
Principles to Process, Prentice Hall, 1997.
M. G. Velasquez, Business ethics: concepts and cases, Prentice Hall 1998.
N. E. Bowie, R. F. Duska, Business ethics, Englewood Cliffs, Prentice Hall, 1990.
W., M., Hoffman, J. M. Moore, Business ethics: readings and cases in corporate
morality, McGraw-Hill, New York 1990.
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Descriptive Statistics

ILB.1 Course title
Lecture and workshops
IL.B.2 Course code 11.2-S0.P-2s, 11.2-S0.P-2ns
ILB.3 Type of course Compulsory
11.8.4 Levelof course Introductory (Lower Division)
ILB.5 Year of study II
ILB.6 Number of credits 5 (full-time studies)
s 6 (part-time [weekend] studies)
Lecture and workshops:
- full-time studies — 45 hours
IL.B.7 Teaching methods - part-time [weekend] studies — 45 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
ILB.9 Name of lecturer Katarzyna Przybyt, M.A.
Prerequisite Mathematics course - credit
I1.B.10 quisites
Aims:
Familiarizing students with basic statistical concepts, types of statistical
research, descriptive measures, techniques for statistical data presentation,
methods of mass-phenomenon interdependence analysis and model of time
Objectives of the variations.
II.B.11 course :
Competencies:
Calculating basic characteristics of a population, correlation of coefficients
and finding simple regressions; calculating Spearman’s and Yule's
coefficients; finding indexes; calculating seasonal fluctuations; data
presentation (graphs and tables). Analysing and interpreting of statistical
data; using statistical methods and tools.
Development of statistics. Statistics as a science. Basic concepts. Stages of
Course contents statistical research. Presenting statistical data (tables and graphs). Statistical
11.B.12 - i .
descriptions. Correlation. Two features interdependece measurement.
Correlation indexes. Statistical indexes. Seasonal variations.
ILB.13 Assessment methods Written examination - theoretical (2 open questions) and a practical exercise
- (90 minutes)
Recommended REQUIRED:
I1.B.14 reading

M. Sobczyk ,Statystyka”, PWN 1998
W. Starzynska ,Statystyka praktyczna”, PWN 2006
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Science of Organizations

ILB.1 Course title
Lecture and workshops
Course code 04.9-NO.P-2s, 04.9-NO.P-2ns
I1.B.2
ILB.3 Type of course Compulsory
I1.B.4 Level of course
- Introductory (Lower Division)
IL.B.5 Year of study I
ILB.6 Number of credits 5 (full-time and part-time [weekend] studies )
Lecture and workshops:
Teaching - full-time studies — 45 hours
IL.B.7 methods - part-time [weekend] studies — 45 hours
Materials available on the e-learning platform
Language of English and Polish
I1.B.8 instruction
Name of lecturer Katarzyna Czainska, Ph.D.
I1.B.9 Piotr Tarka, Ph.D.
Fundamentals of Management course - credit
ILB.10 Prerequisites
Familiarizing students with the theoretical background, forms and general
ILB.11 Objectives of the principles of organizations and their functioning.
e course
1. Theories and science of organization.
2. Types and goals of organizations.
3. Relations between enterpreneurship, managers and organizations.
4, Corporate social responsibility (CSR).
5. Corporate surveilence of organizations.
6. Consequences of legal and proprietary forms of organizations.
Course contents 7. Organization life-cycle — stages and milestones.
I1.B.12 - ; - .
8. Resources, property, capital and potential of organizations: material,
technical, personnel, financial, informative.
9. System of functions, processes and undertakings in organizations.
10. Organizational management system.
11. Modern concepts of organizational management.
12. Cooperation between organizations.
13. Organizations of the future.
Assessment
I1.B.13 methods Written examination
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REQUIRED:

Kozuch B. ,Nauka o organizacji” — CeDeWu, Warszawa 2007
Martyniak Z. ,Organizacja i zarzadzanie” — Drukarnia ,,Antykwa” 1996
Morgan G. “Obrazy organizacji” — PWN, Warszawa 2005
Recommended
II.B.14 reading ADDITIONAL:

»~Podstawy nauki o organizacji: przedsiebiorstwo jako organizacja gospodarcza”,
red. Stanistaw Marek, PWE, Warszawa 2008.

Kozusznik B. ,Zachowania cztowieka w organizacji”, PWE, Warszawa 2007.
Robbins S. ,,Zasady zachowania w organizacji”, Wydawnictwo Zysk i Sp.,
Poznan 2001.
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Intellectual Property

ILB.1 Course title
Lecture
IL.B.2 Course code 10.9-OW.0-2s, 10.9-OW.0-2ns
ILB.3 Type of course Compulsory
IL.B.4 Level of course o
Introductory (Lower Division)
ILB.5 Year of study I
ILB.6 Number of credits 2 (full-time studies)
e 1 (part-time [weekend] studies)
Lecture and workshops:
Teaching - full-time studies — 10 hours
IL.B.7 methods - part-time [weekend] studies — 10 hours
Materials available on the e-learning platform
Language of English and Polish
I1.B.8 instruction
Name of lecturer Katarzyna Czainska, Ph.D.
11.B.9 Marcin Orlicki, Ph.D.
Introduction to Law course - credit
ILB.10 Prerequisites
Aims:
Familiarizing students with the basic principles of intellectual property rights,
LBA1 Objectives of the particularly copyright law, patent law, trademarks and designs.
o course .
Competencies:
Recognition of intellectual interests and related rights; the ability to use legal
knowledge in intellectual interests management.
1. Intellectual property concepts.
2. Intellectual interests — concepts and division.
3. Copyright law.
4. The concept of the work.
Course contents 5. Proprietary and non-proprietary copyrights.
I1.B.12
6. Use of works.
7. Patent law principles.
8. Trademark; use of trademarks.
9. Design law.
Assessment Written examination
I1.B.13 methods
REQUIRED:
Recommended
I1.B.14 reading J.Hetman, Podstawy prawa witasnosci intelektualnej, 2008,

M. Du Vall, Prawo patentowe, 2008,
J. Barta, R. Markiewicz, Prawo autorskie, 2008
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Information Technology in Management

ILB.1 Course title
Lecture and workshops
ILB.2 Course code 11.0-1Z.K-2s, 11.0-IZ.K-3ns
ILB.3 Type of course Compulsory
I1.B.4 Level of course Intermediate
IL.B.5 Year of study II, III
ILB.6 Number of credits 2 (full-time and part-time [weekend] studies)
Lecture and workshops:
Teaching - full-time studies — 30 hours
IL.B.7 methods - part-time [weekend] studies — 30 hours
Materials available on the e-learning platform
Language of Polish and English
I1.B.8 instruction
IL.B.9 Name of lecturer Krzysztof Hankiewicz, Ph.D.
o Maciej Szmit, Ph.D.
Information Technology (IT) course - credit or equivalent knowledge and
abilities.
I1.B.10  Prerequisites Basic knowledge about management (functions of management, strategic
management).
The ability to use a PC.
Understanding the role of information in management, the role of IT systems in
Obiectives of the the decision-making process.
) Understanding of the following concepts: algorithm, network, internet,
II.B.11 course ; . . X
information system, integrated system, transactions, databases.
Gaining the ability to choose and use modern IT-communication techniques in
management.
Basic concepts: information, data, algorithm, network, transaction, databases,
information system, IT system, system of management.
I11.B.12 Course contents Economic IT — concept and research.
IT systems and management.
Web 2.0 and the ,New Economy” — selected problems.
Assessment Attendance and participation
I1.B.13 methods Essays
REQUIRED:
Czasopisma Biznes Application Review oraz Boston IT Security Magazine
Recommended et 0 T ienaronaglonmi il
I1.B.14 reading P-//app -com/p 9 '

http://boston-revie